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Overview of Promotion 

In the following pages, please find The Smithtown Library’s application for the 2021 RASD Suffolk 

Library Marketing Award.  The marketing campaign for which we are applying was titled Discover 

Smithtown.  This promotion was intended to target those patrons who utilize our social media 

accounts and online services, as well as encourage patrons to explore areas of our town which they 

might not have been previously familiar with.  Discover Smithtown took place in August 2021. 
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2018 Suffolk Library Marketing Application

CAMPAIGN INFORMATION 
NAME OF MARKETING CAMPAIGN 

Discover Smithtown 

CAMPAIGN DURATION Length of time for the campaign – Please include start date and end date. 

August 1-August 31, 2021 

 

 

PROJECT NARRATIVE  Assessment, planning, goals, ideas, execution, evaluation, and creativity  

See pages 4-5 

LIBRARY INFORMATION 
NAME OF LIBRARY 

The Smithtown Library 

LIBRARY CATEGORY Any department of a public or academic library in Suffolk County may enter. 

 

 
STREET ADDRESS OF LIBRARY 

148 Smithtown Boulevard 

TOWN 

Nesconset 

ZIP CODE 

11767 

TELEPHONE NUMBER 

(631) 360-2480 

FAX NUMBER 

(631) 265-2044 

LIBRARY DIRECTOR’S NAME 

Robert Lusak 

 

 

 

j 

CONTACT PERSON FOR ENTRY/TITLE 

Gina Ferreira/Public Relations Assistant 

 EMAIL ADDRESS 

gferreira@smithlib.org 

TELEPHONE NUMBER 

(631) 360-2480 ext. 235 

POPULATION OF THE LIBRARY  Based on the 2010 census 

117,801 

 

 

PROJECT PARTICIPATION 
GENERALLY, GIVE AN IDEA OF HOW YOUR ENTRY WAS DEVELOPED AND IMPLEMENTED.   How much of your project was done by library 

employees? The original idea and plan must have been done in-house. 

Discover Smithtown was entirely planned, marketed and implemented by the Community Relations 

Department of The Smithtown Library. 

 
PROJECT SUPPORT 

 
DID YOU USE THE SERVICES OF AN OUTSIDE PROFESSIONAL(S) ON THIS CAMPAIGN?  For example: advertising or public relations firm, 

media production company or graphic designer 

 Please list the professional services provided 

N/A 

x Public Library    Academic Library 

  Yes  No                   IF YES, COST OF SERVICES: N/A 
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Assessment and Planning 

Planning for Discover Smithtown began in the early summer months of 2021.  We 

recognized that our community, as it has been throughout the world, had been deeply impacted by 

the events of the past two years.  Before we had a specific promotion in mind, we knew that 

whatever it would be needed to uplift out community and brighten their days which had been 

riddled with much sadness and confusion.  We hoped the promotion would engage our patrons in a 

different way than we had in the past; Smithtown is a very large town made up of many 

communities.  Each community is special in its own way with countless areas to visit and explore- 

we hoped to encourage patrons to get out of their homes during the summer months and explore 

different areas in their own town that they may not already be familiar with.  We planned to hide a 

collection of prizes for patrons to locate in different areas.  We also intended to promote this 

campaign solely on our social media pages (Facebook, Instagram and Twitter) rather than in our 

buildings or in print, as to encourage a different population than we usually target to utilize their 

local Library. 

Execution and Implementation 

This campaign took place within August of 2021.  This promotion was first made public to 

our community on August 6, with a vague post to our social media pages to briefly describe what to 

expect in the coming month (Appendix A.1).  We created a recognizable square graphic with the 

intention to repost it weekly or bi-weekly to remind patrons of the promotion.  This graphic was 

usually posted in the morning prior to hiding the prize and was followed up by another photo 

posted to social media later in the day of the hidden treasure.  Along with the photo, we included a 

simple clue for patrons to locate the prize (Appendix A.2).  We encouraged patrons who located the 

prize to share what they found with us through social media or email; details of this were printed on 

a tag which was attached to the hidden treasure (Appendix A.3). 

Measurements and Evaluation 

 As mentioned previously, we hoped that this promotion would reach a new population of 

Library users.  Most of our publicity and campaigns are geared toward the patron who regularly 

steps foot into one of our buildings, however, within the past several months it has become 

increasingly more evident that the number of patrons that we see in person has dropped significantly 
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due to the current state of our world.  As a result of this, we hoped to target those patrons who visit 

us virtually and frequent our social media pages.  We did not promote this campaign in any printed 

advertisement such as our newsletter, flyers or in local press releases but rather solely through 

Facebook, Instagram and Twitter; one of our posts was also made public when it was shared via 

Instagram by Live-brary (Appendix B.1). 

 Throughout the month, we hid six hidden treasures; all consisted of a personalized 

Smithtown Library reusable travel cup, coaster and a book or audiobook.  Out of the six hidden, we 

received confirmation that three of the items were found- these patrons responded to us through 

social media and/or email with photos of their findings (Appendix B.2).  In addition to this patron 

response, we were also able to measure our successes through Facebook, which provided 

individualized performance evaluations for each post.  We were thrilled to discover that many of our 

Discover Smithtown posts had a much greater feedback- reach, impression, clicks and reactions by 

users when compared to our regular postings (Appendix B.3). 

Creativity 

 Discover Smithtown was a new and unique promotion for The Smithtown Library.  In the 

past, our campaigns were mostly held within the walls of our four buildings.  This promotion 

encouraged our patrons to discover areas of their own town that they may not have previously been 

aware of.  The Town of Smithtown is made up of ten unique communities: Commack. Fort Salonga, 

Hauppauge, Head of the Harbor, Kings Park, Nesconset, Nissequogue, Saint James, Smithtown and 

Village of the Branch.  Throughout August, we hid six hidden treasures throughout our town, each 

in a different community- one in Smithtown, Kings Park, Nesconset, Saint James, Hauppauge and 

Commack.  We hid these prizes in areas that the patron could explore- public parks and hidden 

gems, such as an ice cream shop, within our town. 

Overall, we truly enjoyed working on Discover Smithtown and seeing how our patrons 

responded to it.  Discover Smithtown allowed us to reach out to a different audience of patrons who 

might not step foot inside of our buildings due to current conditions but still use our online services 

and offerings.  As a result of the circumstances of the last two years, we have had to make 

adjustment in how we interact with patrons; it has allowed us to explore our creativity in marketing 

and publicity and is evolving on a day to day basis. 
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Appendix A 

Appendix A.1 First Post Advertising Discover Smithtown 

Appendix A.2 First Clue Posted for Discover Smithtown 
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Appendix A.3 Tag Attached to Discover Smithtown Prizes 

Appendix B 

 

Appendix B.1 Instagram Post Shared via Live-brary 
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Appendix B.2 Social Media/ 

            Email Responses from Patrons 
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Appendix B.3 Facebook Performance Ratings of Discover Smithtown Posts 


